BIENVENUE !

Le webinar va débuter dans quelques minutes.




Les intervenants

Noa Mokhnachi Axel Detours Louis Pontvianne

Customer Success
Head of CRM UK et Irlande Co-fondateur Manager
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< ) ' Le Groupe LOCCITANE est un détaillant de produits de
=" bien-étre cosmétique a base d'ingrédients naturels et biologiques.
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8 marques
Présence mondiale dans 90 pays

3 068 points de vente, dont 1 490 boutiques
directement gérées par le Groupe

Plus de 9 000 salarié-e-s

13% de croissance en données comparables



A propos de L’Occitane
Ure margie /ra/u;ao'se qui s inspire de (o natire provengale
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]]]I Fondée en 1976

' Travaille en direct avec 130 agriculteurs
francais et 10.000 cueilleurs, des champs

| I | d'Immortelles de Corse aux champs de
Lavande de Provence
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La tracabilité des ingrédients, la
durabilite, I'éthique et la qualité sont
les piliers des valeurs de L'Occitane

Sappuie sur les valewers simples it

a&szst/oﬂg:

Le soutien aupres des producteurs

Le respect de |la biodiversite

La reduction des déechets

La promotion de l'entreprenariat
feminin, notamment au Burkina
Faso




Les dessous de la collaboration — = _S=__

Comment et pourquoi
on s’est rencontre ?

Pourquoi le wallet
mobile ?




Les objectifs de L’Occitane

Travailler la réactivation client
grace a des offres
promotionnelles ciblées

Booster la retention client en
poussant les clients a effectuer
un 2eme achat
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Délivrer une expérience

omnicanale fluide
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CHEZ LOCCITANE




Une base client qui se « wallétise » rapidement
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5/
Enirlande ¢ ’f ® Au Royaume-Uni
10% N 11/

De la base « wallétisée »
en1an

De la base « wallétisée »
en 5 mois



Le panier d’achat moyen chez les clients opt-inwallet ___ =<

Le panier d'achat moyen est 25% plus
eleve chez les clients opt-in wallet vs
les non opt-in wallet
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La frequence d’achat chez les clients opt-in wallet —

La frequence d'achat est 2x plus
importante pour les clients opt-in wallet
VS non opt-in wallet




COMMENT LOCCITANE




Le wallet mobile en 3 étapes
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Supports de communication La carte wallet est Animation de la carte, mise a jour
avec un CTA incitant a l'ajout de |a telechargee dans le mobile et envois de notifications
carte wallet du client personnalisees aux clients




. « Wallétiser » ses clients via des supports de communication

Sign up now to enjoy all the exclusive VIP benefits in-store and online!

If you are having trouble viewing this email, please click here. Purlfylng FreShness Dry Shampoo
WLOCCITANE | 80ml-£17

EN PROVENCE ¢ %

YOURVIP CARD
DIRECTLY TO YOUR MOBILE 4

Continue your journey to Provence and enjoy exclusive
VIP benefits at your fingertips.

L’OCCITANE

EN PROVENCE BESTSELLERS NEW SKINCARE 2 <
The only dry shampoo I'm using now.

Leaves my hair with a fresh scent,
Your VIP card available directly in your mobile! We have something exciting to share... Someth'ng I could S’eep with (Wh,Ch 5a
bonus). Great to give bad hair day a lift."

Bring a taste of Provence directly into your mobile by downloading your

LOCCITANE LOCCITANE card into your digital wallet and enjoy all the VIP benefits Elena, LOCCITANE Customer 203 R
Sone (-]
SHOP NOW
Access your loyalty card and
personal information in a touch ‘e qur Scan here to get started,
takes less than 1 minute! @ .
YOUR L'OCCITANE VIP CARD l Y o e s W Save tlme at CheCkout
Discover your VIP benefits by tappingon («-+) 2 e A Do ety SrEe 3
Don't forget your
Receive exclusive benefits and VI P G l F T

offers

Don't miss out on your exclusive VIP benefits on your mobile for card|
Use code:
Available on:

SHOP NOW
Wallet & Google Pz

Exclusive offers and events

Be first to know about upcoming

new launches and events
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@ Get notified for novelties

Available on: B GPay

ADD YOUR LOCCITANE VIP CARD
DIRECTLY TO YOUR MOBILE

3 Pay E Wallet

) If you wish to unsubscribe from our communication, visit the MY ACCOUNT section of our website or contact us by email at contact@loccitane.co.uk or by post at L'Occitane Ltd, Capital House, 25

Chapel Street, London, NW1 5DH, United Kingdom. Valid from 27" July - 1* August 2022. One transaction per customer. 20% off valid on full-priced items only. Offer excludes; Overnight Resat Serum

(all sizes), Overnight Reset Eye Serum, gift sets, gift cards, solidarity products, and all discounted items. This offer cannot be exchanged for cash. Offer cannot be combined with any other discount,

promation or gift card purchase. Offer valid at UX.LOCCITANE COM and participating boutiques only (excluding, Ashford, Bicester Village, Cheshire Oaks, Portsmouth, Trentham Gardens, independent
retailers, department and airport stores).

Wallet & Google Pay

Via apple wallet on 10S and Google Pay on Android

LOComaNe

Share your VIP Days purchase with us on social media! @ @loccitane_ukx_ire G @loccitane_uk_ire Q @loccitaneuk

Click in the email

. - e
Add your card to your mobile yonedl B o
Discover your VIR benofits by tappng on [“ m i_-a ‘i

Open your Wallet app in your phone " weo.2000

* BLAD MORL »

Get notified when you are near one of
our LOCCITANE boutiques and redeeg

Enjoy your exclusive VIP benefits!

Emails dédiés Emails automatiques Courriers papier avec QR code personnalisé




VIP

L'OCCITANE Noa Mokhnachi
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YOUR L'OCCITANE VIP CARD
Discover your VIP benefits by tapping on (+++)

Account: U249900001965

Recto

2. La carte VIP L’Occitane est telec

Loyalty Card

Mise a jour : il y a 2 minutes

Jise a jour automatique

Autoriser les notifications

Supprimer la carte

YOUR L'OCCITANE CARD

3ienvenue en Provence, Noa

Stay tuned to receive personalised
notifications and first access to new
aunches, special offers, pre-sales and
nvitations to exclusive events.

ONLINE CONSULTATION

_ooking for a personalised skincare
-outine ? Or maybe you need some help
finding a perfect gift for that special
someone?

300k an online consultation with one of
L'Occitane experts from the convenience
of your hom ssional

Verso

hargee dans le mobile du client __
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L'OCCITANE

YOUR L'OCCITANE VIP CARD

Great skin is a few steps away

With your luxury gift (...

Account: U170000000002

Recto

0,

A

o

@)

MEMBER
Xinin

KEEP YOUR SUMMER GLOW

It's time to feel rested and nourished: indulge yourself with this
head-to-toe routine before going to bed

NEW IMMORTELLE PRECIOUS EMULSION
Discover this new light-weight non-oily formula moisturiser, a great
alternative to richer creams!

YOUR L'OCCITANE CARD
Bienvenue en Provence, Xinin

ONLINE CONSULTATION
Looking for a personalised skincare routine ? Or maybe you need
some help finding a perfect gift for that special someone?

YOUR LOCAL BOUTIQUE

L'Occitane Cribbs
Unit 154, The Mall, Cribbs Causeway

OUR PREMIUM SERVICES

Our premium Concierge Service are here to advise, personalise,
present and deliver your chosen gift to your special recipient, all

Contact us
By telephone:
Monday to Friday 9.00am-6.00pm (excluding Bank Holidays)

@ MY ACCOUNT

@  ONLINE CONSULTATION

Verso



3. Faire vivre la carte VIP a travers des offres etlesrelayer __<=
via des notifications push

FIVE DAYS ONLY

20% OFF - |

awﬁ

STEP INTO THE WORLD OF SKINCARE

With your free cleanser «

VIP DAYS: EXCLUSIVELY FOR YOU

To enjoy use code VIPDAYS!

L RN

CCCCC t: U2499000019657 Account: U2499000021192

CCCCC t: U2499000019657

La carte change complétement de design lors de chaque campagne



3. Faire vivre la carte VIP a travers des offres et lesrelayer __ <=
via des notifications push
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; . : / h 0 BONJOUR
L’OCCITANE L'QCCITANE Julie PASSANT

EN PROVENCE \ EN PROVENCE

CYBER

U P To > wemus | 'OCCITANE UK | WALLET 10min | L'OCCITANE UK | WALLET 10min

40% OFF | O T | , bty ) . 2
i CYBER MONDAY | Surprise, it's not over yet: get Exclusively for you: a body care routine + a dried
0ol i CHOOSE YOUR EXCLUSIVE VIP GIFT flowers bouquet FREE with code FLOWER

With code HERBAE or FLOWER (...)

e

Account: U24990000211 ' . Account: U249900002119
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swipe up to open swipe up to open




3. Faire vivre la carte VIP a travers des offres etlesrelayer __<=__
via des notifications push
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Monday, June 3

el L'OCCITANE UK | WALLET in ® - N
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Your VIP Early access to Black Friday ends tonight...
Don't miss your 20% off!

" Discover more by tapping on («-+)

des clients ayant recu
QL la notification push ont
Accoun t: U2499000021192811 ° ” ° ”

par la suite réalisé un achat

swipe up to open




LE WALLET, AUCOEURDE LA

DE LOCCITANE




Envoyer des notifications push pour booster ’'omnicanalite <=
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Q:47 O:41

Monday, June 3 Monday, June 3

e 'OCCITANE UK | WALLET gy FOCCTANE UK [WALLET

__ksz‘ =3
We've got you covered for Bank Holiday weekend:

We've got you covered for Bank Holiday weekend: : ; i
Discover our latest arrivals on uk.loccitane.com

Visit us at your nearest store to discover our latest arrivals!

Notification drive-to-web




Connecteur Adobe : pour unevisiona360°____S=

$% Grace au connecteur Adobe, le wallet

mobile est connecté a lI'outil CRM et
permet de mesurer l'efficacitée de chacune
des campagnes wallet.

e Permet d'avoir une vision globale et
omnicanale des communications
envoyees aux clients.

43% des clients opt-in wallet sont omnicanaux



Reésultats : de tres belles performances _A

Grace a un recrutement efficace et de bonnes
animations de campagnes, LOccitane a:

Boosté le second achat aupres de ses clients
walletises suite a des campagnes wallet

Augmenté la récurrence d'achat de ses
clients walletises par 2

Ciblé de maniere efficace sa base de données

clients lors de ses campagnes d'offres promotionnelles
sur le wallet



LES PROCHAINES ETAPES




Les prochaines étapes—A
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Cibler les clients
non opt-in emails

\\

Proposer un parcours automatiseé
et enrichir les données personnelles
sur la carte wallet
Acquisition : proposer la
dématérialisation de
la carte Wallet en magasin
et sur le site




UNE DEMO FERSONMALISEE




